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Annotatsiya: Mazkur magolada zamonaviy marketing tushunchalari va

ularning mazmuni hagida to'xtalib o'tamiz. Bugungi kunda texnologiyalarni va

biznesni rivojlanishi bilan marketing ham jadallik bilan o'sib bormogda. Magolada

xozirda tez-tez eshitib kelayotgan aspectlar hagida yoritilgan. Shuningdek, ragamli

marketing bilan bog’lig ko plab tushunchalar keltirilgan.

Kalit so‘zlar: Internet marketing, targeting,content, SEO, CTA, Lid.

Abstract: In this article we will dwell on modern marketing concepts and
their content. Today, with the development of technology and business, marketing
is also growing rapidly. The article covers aspects that we often hear online. There
are also many concepts related to digital marketing.
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AHHoOTauus: B 1aHHOM cTarbe MBI OCTAaHOBUMCSI Ha COBPEMEHHBIX
MapKETHHTOBBIX KOHIENIMSIX © uX conxepkanud. CeromHs, ¢ pa3BUTUEM
TEXHOJOTMA u OW3Heca, MapKETHUHT Takke ObIcTpo pacter. B craTbhe
paccMaTpuBalOTCS AaCHEeKThl, O KOTOPBIX MBI CEWYac YacTO CIHBIIKAM. Taxxke
MIEPEYNCIICHBI MHOTHE KOHIIEIINH, CBSI3aHHBIC C IIM(PPOBBIM MAPKETUHTOM.

KiioueBble cji0Ba: MHTEpHET-MapKEeTUHT, TapreTHHT,KoHTeHT, SEO, CTA,
Lid.

Kirish.

Jahon global ragamli bozoridagi shiddatli o‘zgarishlar sharoitida tashqi
mubhitning tez o'zgarishi va korxonalar bozor faoliyatining murakkablashishi bilan
biznes jarayonlari, iste'molchilar ehtiyojlarini gondirish, har bir jabhada xizmat
ko'rsatish sifatini oshirish shu jumladan an’anaviy va raqamli marketing
texnologiyalarini doimiy ravishda o’rganish va istigbollarini tahlil qilish muhim
ahamiyat kasb etadi. Korxonada to'plangan ma'lumotlarni tahlil gilish va hisobot
berish biznes garorlarini gabul gilishda muhim rol o'ynaydi.

O‘zbekistonda ragamli texnologiyalardan foydalanishning huquqiy-me’yoriy
asoslarini mustahkamlash, igtisodiyotda ragamlashtirish siyosatini yurgizishni
faollashtirish masalalariga alohida e’tibor garatilmoqda. Bu borada ragamlashtirish
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masalalariga tegishli 30 dan ortiq me’yoriy-huquqiy hujjatlar gabul gilingan bo‘lib,
iqtisodiyotning barcha sohalari bo‘yicha bir qator vazifalar belgilab berilmoqdal.
Intenetni rivojlanish ko plab sohalarda , xususan, marketingni rivojlantirib
yubordi. Yangidan- yangi jumlalarni paydo bolish va ularning mazmuni anglah har
bir biznes subyektining asosi hisoblanib kelmoqda.

Introduction.

With the rapid change of the external environment and the complication of
the market activities of enterprises in the context of severe changes in the global
digital market, it is important to constantly study and analyze the prospects for
business processes, consumer satisfaction, the quality of service on each aspect,
including the continuous study of traditional and digital marketing technologies.
Analysis and reporting of data collected at the enterprise plays an important role in
making business decisions.

Particular attention is paid to the issues of strengthening the legal and
regulatory framework for the use of digital technologies in Uzbekistan, activating
the implementation of digitization policies in the economy. In this regard, more
than 30 regulatory legal acts related to digitization issues have been adopted, and a
number of tasks are set for all sectors of the economy .

The development of Intenet has developed in many areas , in particular,
marketing. The emergence of new sentences and the understanding of their content
are considered the basis of each business entity.

BBenenue.

B ycnoBusix OypHbIX H3MEHEHHUI HA MUPOBOM IIU(POBOM PHIHKE B YCIOBHSIX
OBICTPOM CMEHBbI BHEIIHEW Cpelbl M YCIO0XXHEHUS PHIHOYHON JEATEIbHOCTH
HpeI[HpI/ISITI/If/i CTaHOBHUTCA BAXKHBIM IIOCTOAHHOC HM3YUCHHC H aHAJIN3 IICPCIICKTHUB
OM3HEC-TIPOIIECCOB, YJIOBICTBOPECHHE IMOTPEOHOCTEW MOTpeOUTENIeH, TOBBIIICHUE
KadyeCcTBa 06CJ'Iy>KHBaHI/IH II0 BCCM HaAIIPpABJICHHUAM, BKIIIO4YaA TpPAAUIHUOHHLIC H
HI/I(l)pOBBIe MAapKCTUHI'OBBIC TCXHOJIOI'HH. AHaimu3 W OTYETHOCTH JaHHBIX,
COOpaHHBIX Ha MPEANPUATUN, UTPAIOT BAXKHYIO POJIb B IPUHATUNA OU3HEC-PEIICHUM.

Ocoboe BHUMaHUE YACNAECTCS BONPOCAM YKPEIUIGHHUS TIPABOBBIX U
HOPMATUBHBIX OCHOB HCHOJB30BaHMS ITMGPOBBIX TEXHOJOTUN B Y30EKuCTaHe,
AKTUBU3alIH IIPOBCACHHSA ITOJIUTUKHU I_II/I(l)pOBI/ISaI_II/II/I B DKOHOMHKE. B cBs3M ¢ o THM
npuHsaTo Oonee 30 HOPMATHUBHO-NIPABOBBIX AaKTOB, KAacAlOUIMXCS BOIPOCOB
I_II/I(i)pOBI/IBaLII/II/I, HaMEdacTCA psJ 3a4a4 110 BCEM OTPaC/IAIM SKOHOMUKHU .

Pa3BuTue MHTEpHETAa MPOJBHHYJIOCH BO MHOTHX O0JacTsiX, OCOOEHHO B
MapKCTHHIC. Bo3HuKHOBEHHE HOBBIX HpC}IHO}KeHHfI M IIOHUMAHHUE UX COACPIKAHUS -
OCHOBA KaXkJI0ro cyObekTa Ou3Heca.

1 O’zbekiston Respublikasi Prezidentining 2018-yil 3-iyuldagi PQ-3832-son “O’zbekiston Respublikasida
raqamli igtisodiyotni rivojlantirish chora-tadbirlari to’g’risida”gi Qarori. - https://lex.uz/ru/docs/3806053
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Tahlil va natijalar.
Zamanaviy marketingdagi biz kundalik hayotimizda tez-tez eshita yotgan lekin
to’lig ma'nosini tushunmagan tushunchalar quyidagilardir:

CTA (ing. Call the action. Harakatga chaqiruv) - harakatga chaqgiruv
iste'molchilarni ma'lum bir harakatni amalga oshirishga undaydi. Masalan, ochilish
sahifasidagi "hozir ro'yxatdan o'ting" degan tugma saytga tashrif buyuruvchini
ma'lum bir dasturda ro'yxatdan o'tishga undaydigan harakatga chagiruvdir.
Harakatga chagiriglar potentsial mijozlarni marketing hunisining turli bosgichlariga
olib boradi.

Kontent - bu auditoriyani jalb gilish uchun ishlatiladigan ma'lumotlarning bir
gismi. Tarkibga misollar-blog postlari, podkastlar, elektron pochta xabarlari va
infografika.

Lid - bu sizning brendingiz bilan alogada bo'lgan va kelajakda sizning
mijozingiz bo'lishi mumkin bo'lgan shaxs.

Marketing varonkasi - bu xaridor yo'lining vizual tasviri, odatda teskari
piramida shaklida. Bu mijozning ehtiyojni anglashdan sotib olishgacha bo'lgan
bosqgichlarini ko'rsatadi. Marketing hunisining uch bosgichi mavjud: yuqori
varonka (TOFU), o'rta varonka (MOFU) va pastki varonka (BOFU).

Savdo varonkasining yuqori gismi (TOFU) - bu potentsial mijozlarni
mahsulot bilan tanishtiradigan marketing va u ganday muammoni hal giladi.
Ma'lumotli blog postlari va videolar TOFU marketing taktikasining namunasidir.

Savdo varonkasining o rta gismi (MOFU) - marketing varonkasining o'rta
bosgichini anglatadi. Mofu marketingi potentsial mijozlarga sotib olish to'g'risida
garor gabul gilishga yordam beradi. Masalan, amaliy tadgiqotlar, bepul sinovlar va
vebinarlar.

Savdo varonkasining quyi gismi (BOFU) - bu marketing varonkasining
so'nggi bosgichi. BOFU marketingi nima uchun mahsulot yoki xizmat potentsial
mijoz uchun eng yaxshi echim ekanligini tushuntiradi va uni sotib olishga undaydi.
Namoyish materiallari, taqqoslash jadvallari va mijozlarning sharhlari BOFU
taktikasiga misoldir.

Chat-botlar - bu inson alogasini taglid gilish uchun tabiiy tilni gayta ishlash
(NLP) dan foydalanadigan kompyuter dasturi. Ai chatbotlari veb-saytlarda, ijtimoiy
tarmogqlarda va mijozlar so'rovlarini gayta ishlash dasturlarida qo'llaniladi.

Targeting nima - bu o‘z auditoriyasini aniglash va ularga yetib borish
jarayonidir. Bu jarayon mahsulot yoki xizmatga ijobiy javob berish ehtimoli yugori
bo‘lgan foydalanuvchilarni aniglashda yordam beradi.
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SEO (Qidiruv tizimini optimallashtirish) - bu Google va Yandex kabi gidiruv
tizimlarida saytingizning ko'rinishini yaxshilashga garatilgan choratadbirlar
majmuidir. Veb-saytni optimallashtirish kalit so'zlarni tanlash, sayt tuzilishini
yaxshilash, yuklash tezligi, sifatli kontent yaratish va boshgalarni o'z ichiga oladi.
Yaxshi optimallashtirilgan sayt qidiruv natijalarida yugori o'rinni egallaydi, bu esa
0'z navbatida tashrif buyuruvchilar va etakchilar sonini oshiradi.

Kontekstli reklama - bu foydalanuvchining konteksti va manfaatlariga mos
ravishda veb-sahifalar va gidiruv tizimlarida reklama joylashtirish. Google Ads va
Yandex.Direct kabi xizmatlar magsadlilikni, byudjetni va taassurotlar
geografiyasini sozlash imkoniyatini beradi, bu sizga magsadli auditoriyani iloji
boricha anigroq topish va reklama byudjetini optimallashtirish imkonini beradi.

Mobilografiya - zamonaviy media san‘atining bir yo'nalishi. Uning o'ziga hosligi
- sur'at va videolar professional tasvirga olish vositalariga emas, smartfon, planshet
va boshga qurilmalarga muhrlanadi. Bu usulda, odatda, tasvirni olish uchun
professional kameralar o'rniga smartfonlar yoki boshga mobil qurilmalar ishlatiladi.

SMM (ing.Social Media Marketing. Ijtimoiy Media Marketing) - degan
ma'noni anglatadi. U ijtimoiy tarmoglar orgali mahsulotlar va xizmatlarni targ'ib
qilish, brendni izchil rivojlantirish va mijozlar bilan alogani o'rnatish jarayonidir.

Kopirayter - bu marketing va reklama maqgsadlarida turli xil yozma
materiallarni, masalan, reklama matnlari, magolalar, blog postlari va ijtimoiy media
kontentini yozuvchi mutaxassis. Ular 0'z yozuvlari bilan o'quvchilarning e'tiborini
jalb gilishga, brendni targ'ib gilishga va xaridorlarni jalb gilishga harakat giladilar.

Hashtag - bu ijtimoiy tarmoqlarda ishlatiladigan " # " belgisi. Ular ijtimoiy
tarmoq foydalanuvchilari kerakli tarkibni osongina topishlari uchun ishlatiladi.
Hashtaglar umumiy, batafsil va tor mavzularga murojaat gilish uchun ishlatilishi
mumkin.

KPI - "asosiy samaradorlik ko'rsatkichi* degan ma'noni anglatadi va marketing
loyihasi, kompaniya yoki xodim o'z biznes magsadlariga ganchalik samarali
erishayotganini ko'rsatish uchun ishlatiladigan samaradorlik ko'rsatkichlari turiga
ishora giladi. KPILARGA misol qilib xarajatlarni kamaytirish, foydani ko'paytirish
yoki mijozlar ehtiyojini gondirish kiradi.

Analysis and results.

The concepts in contemporary marketing that we often hear in our daily lives but
do not understand the full meaning are the following:

CTA (Eng. Call the action. Call to action) - call to action encourages
consumers to perform a certain action. For example, the button on the landing page
that says "'register now" is a call to action that encourages a site visitor to register in
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a particular program. Calls for action lead potential customers to different stages of
the marketing funnel.

Content - part of the information used to attract an audience. Examples of
content are blog posts, podcasts, emails, and infographics.

Lid - a person who is in contact with your brand and may be your client in the
future.

Marketing funnel - is a visual image of the path of the buyer, usually in the
form of an inverted pyramid. This shows the customer's stages from understanding
the need to buying. There are three stages of Marketing funnel: upper funel
(TOFU), middle funnel (MOFU) and lower funnel (BOFU).

The top of the sales funnel (TOFU) - is marketing that introduces potential
customers to the product and what problem it solves. Informative blog posts and
videos are an example of tofu marketing tactics.

The middle part of a sales funnel (MOFU) - is refers to the middle stage of a
marketing varonka. Mofu marketing helps potential customers make purchase
decisions. For example, Case Studies, free trials and webinars.

The lower part of the sales funnel (BOFU) - is the last stage of the marketing
funnel. BOFU marketing explains why a product or service is the best solution for a
potential customer and encourages them to buy it. Demonstration materials,
comparison tables and customer reviews are examples of BOFU tactics.

Chat bots - is a computer program that uses natural language processing (NLP)
to mimic human communication. Ai chatbots are used on websites, social media,
and customer query processing applications.

Target - is is the process of identifying and reaching their audience. This
process can help identify users who are most likely to respond positively to a
product or service.

SEOQ (Search Engine Optimization) - is a set of measures aimed at improving
the appearance of your site in search engines such as Google and Yandex. Website
optimization includes keyword selection, site structure improvement, upload speed,
quality content creation, and more. A well-optimized site ranks high in search
results, which in turn increases the number of visitors and leaders.

Contextual advertising - is the placement of advertising on web pages and
search engines in accordance with the context and interests of the user. Google Ads
and Yandex.Services such as Direct provide the ability to adjust targeting, budget
and geography of impressions, allowing you to find the target audience as
accurately as possible and optimize the advertising budget.

https://scientific-jl.org/index.php/luch 47 Yacmo-35_Tom-1_Jlexaops -2024




ISSN:
3030-3680

JAYUIUIUE HHTE/VIEKTYAJ/IBHBIE HCCIIE/JOBAHHUA

Mobilography - is an area of contemporary media art. Its peculiarity-the pace
and videos are sealed not to professional imaging tools, but to smartphones, tablets
and other devices. This method typically uses smartphones or other mobile devices
instead of professional cameras to capture the image.

SMM (Eng.Social Media Marketing. Social Media Marketing) - means. It is
the process of promoting products and services through social networks,
developing the brand consistently and establishing contact with customers.

Copywriter - is a specialist who writes a variety of written material for
marketing and advertising purposes, such as advertising texts, articles, blog posts,
and social media content. With their writing, they try to attract the attention of
readers, promote the brand and attract buyers.

Hashtag - is the " # " icon used on social media. They are used so that social
network users can easily find the content they need. Hashtags can be used to refer
to general, detailed and narrow topics.

KPI - stands for" key performance indicator " and refers to the type of
performance indicator used to show how effectively a marketing project, company,
or employee is achieving their business goals. Examples of KPIs include cost
reduction, profit increase, or customer satisfaction.

AHAJIM3 U pe3yJabTaThbl.

ITonsiTus B COBPECMCHHOM MApKCTHUHIC, KOTOPBLIC MbI 4aCTO CJIBIIIVNM B
HOBCGI[HGBHOfI JKNU3HHU, HO HC ITIOHUMACM HX IIOJIHOI'O 3HAYCHU, CIICAYIOIINC:

CTA (anra. Call the action. IIpu3siB K geiicTBUIO) - [I[pU3bIB K 1EMCTBUIO
noOyxaaeT morpeduTenei CoOBEpIIUTh onpenenecHHoe nercreue. Hampumep,
KHOTIKA Ha 11eJICBOM CTpaHMIIE C HAAMUCHIO ""3aperucTpupoBarhes ceityac”
SIBJISIETCSI IPU3BIBOM K JIEUCTBHIO, KOTOPBIM MOOYK/Iae€T MOCETUTENIS caifTa
3apErucCTpUpPOBATHCS B ONIPEAEIeHHON porpamMme. [Ipu3bIBbI K JEUCTBUIO
MPUBOAAT MOTECHIIMATBHBIX KIMEHTOB K Pa3JIMYHbIM 3TarlaM MapKETUHTOBOM
BOPOHKH.

KoHTeHT - 3T0 9acTh HHpOPMAIIUN, UCTIOIB3YEMOU JTSl TIPUBIICUCHUS
aynuropun. [IpuMepamu KOHTEHTA SBISIOTCS COOOIIEHUS B 0J0TaX, MOAKACTHI,
AJIEKTPOHHBIE TUChMa U UHporpaduka.

Lid-3T0 yenoBek, KOTOPBIN B3aMMOJICHCTBYET C BalllM OPEHIIOM M MOXKET
CTaTh BAIIMM KJIMEHTOM B OYIyIIEM.

MapxkeTHHIroBasi BOpOHKA-3TO BU3YyaJIbHOE MPEACTABICHUE MMYTH MTOKYIIATEs,
00b19HO B hopMme nepeBepHyTO# mupamubl. OH MOKa3bIBAET ATAMbl KIIMEHTA OT
OCO3HaHUS MOTPEOHOCTH /10 MOKYNKU. MapKeTHHTOBast BOPOHKA COCTOUT U3 TPEX
stanoB: BepxHsis BapoHka (TOFU), cpeqnsis Baponka (MOFU) 1 HuxHSIS BapoHKa
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(BOFU).

Bepxusisi yactb BopoHku nmpoaax (TOFU) - aTo MapkeTHHT, KOTOPBIN
3HAKOMUT MOTEHIMAJIBHBIX KIMEHTOB C MPOJAYKTOM U TEM, KaKylo MpoodiieMy OH
pemaet. HpopMaTruBHBIE COOOIIECHUS B 0JIOrax U BUJEO SIBJISIOTCA IPUMEpaMu
MapKETUHTOBOM TaKTUKU TOQY.

Cpennsisi yactb Toprooii Bapouku (MOFU) - otHocuTCS K cpenHelt craauu
MapKETUHTOBOW BapoHKU. MapkeTrHT MOfU momMoraeTr moTeHIua bHBIM KIIMEHTaM
NPUHUMATH PEIIeHHUs 0 okymnke. Hampumep, Tematuyeckue uccieoBaHus,
OecriaTHbIE IPOOHBIE BEPCUU U BEOUHAPHI.

Huxusas yacts Boponkn npogaxk (BOFU) - 310 3akmrounTeNbHBIH STl
BOpoHKH npoaax. Mapketunr BOFU o0bsicHseT, moueMy mpOIyKT WK YCIyra
SBIIAIOTCA JTYUIIUM PELIEHUEM /71l HIOTEHIUAIBHOTO KIMEHTa, ¥ MOO0YXAAeT €ro
COBEpUIUTH NMOKYNKY. JleMOHCTpallMOHHbIE MaTepUaibl, CPABHUTEIbHbBIE TAOIHUIIbI
¥ OT3BIBBI KIIMEHTOB SIBIISIIOTCS mpuMepamu Taktukun BOFU.

Yar - 60THI-TO KOMIIBIOTEPHAS TTPOTpaMmMa, KOTOpasi UCTI0JIb3yeT 00padOTKy
ectectBeHHOTO s3b1ka (HJIII) nas numuTamuu yeaoBedeckoro oomenus. YaT-00Tol
U ucnonp3yrorcs Ha BeO-calTax, B COIMAIBHBIX CETSAX U B IIpOorpaMmax
00paboOTKH 3aMpOCOB KIUEHTOB.

TapreruHr - 3T0 IpoLecc BBISBICHUS U 0XBaTa CBOEH ayJUTOPUN. DTOT
IpoliecC MOMOTaeT UACHTU(ULIHUPOBATH NOJIb30BATENEH, KOTOPBIE C OObIIEH
BEPOSITHOCTHIO MOJIOXKUTEIIBHO OTPEArUPYIOT HA MIPOIYKT UM YCIYTY.

SEO (nmouckoBasi ONTUMH3ALMSA) - ITO KOMIUIEKC MEPOTIPUSITHH,
HaIpaBICHHBIX HA YJIyYIlIEHUE BUANMOCTH BAIlIETO CaifTa B IOMCKOBBIX CUCTEMAX,
takux kak Google u Sluaexc. OnTuMu3anus BeO-caiiTa BKIIt0YaeT B ce0s BHIOOP
KJIIOYEBBIX CJIOB, YIYUIIEHHUE CTPYKTYpHI caiiTa, CKOPOCTb 3arpy3KH, CO3JJaHHe
Ka4€CTBEHHOI0 KOHTEHTa U MHOTO€ JIPyroe. XOpOIlIO ONTUMU3UPOBAHHBIN CAUT
3aHMMAEeT BBICOKOE MECTO B pe3yJjIbTaTax MOUCKa, YTO, B CBOIO OUYepe/b,
YBEJIIMYUBAET KOJIMYECTBO MOCETUTENEN U NOTEHIUAIBHBIX KIIMEHTOB.

KoHTekcTHasi pekiama - 3TO pa3MelieHne peKiamMbl Ha BeO-CTpaHUIlaxX U B
MTOMCKOBBIX CUCTEMAX B COOTBETCTBUH C KOHTEKCTOM M MHTEPECAMHU MOJIb30BATEIIS.
Google Pexitama u Suaexc.Takue cepBucel, kak Direct, mo3BosisitoT HacTpauBaTh
TapreTUHT, OFOHKET U Teorpaduio MOKa30B, YTO MO3BOJISIET MAKCUMAIIBHO TOYHO
HAXOJIUTH IEJCBYIO ayIUTOPHIO U ONITUMHU3UPOBATH PEKIIAMHBINA OFOJKET.

MooOunorpagus-3To HalrpaBJIEeHUE COBPEMEHHOI0 MeInancKyccTBa. Ero
YHUKaJIBHOCTh 3aKJIFOYAETCS B TOM, YTO TEMIT M BUJEO M€YATAIOTCS Ha
cMapThoHax, MIAHIIETaX U APYTUX YCTPOIMCTBAX, a HE HA MPO(PECCHOHATBHBIX
HOCUTENSX. B 9TOM MeTone aist 3axBaTa U300paykeHUsI OOBIYHO UCIIOJIB3YIOTCS
cMapTHOHBI WU IPYTUe MOOMIIbHBIE YCTPONUCTBA BMECTO MPO(PECCUOHATIBHBIX
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Kamep.

SMM (anra.Mapkerunr B Conuaibabix Cersix. MapKeTHHI B CONMATBHBIX
ceTsX) - 0O3HAYaeT. ITO MPOLIECC MPOABWKEHUS NPOTYKTOB U YCIYT Yepe3
COITMAJIbHBIE CETH, MTOCIICA0OBATEILHOTO PA3BUTHS OpeH/Ia U YCTAaHOBJICHUS
KOHTAKTOB C KJINCHTAMHU.

Konmupajiitep->To npodeccuonall, KOTOpbIi MUIIET pa3IuYHbIC TUCbMEHHbIE
MaTepHaJbl, TAKNE KaK PeKIaMHBIC TEKCTHI, CTAThH, COOOIIEHUS B OJI0TaxX
KOHTEHT B COI[UATILHBIX CETSIX, B MAPKETUHTOBBIX U PEKJIAMHBIX 1eisiX. OHu
MBITAIOTCS TIPUBJICYb BHUMAHUE YATATENICH CBOUM ITUCHMOM, ITPOJIBUTATh OPEHIT 1
MPUBJICKATh KJINEHTOB.

X31mITer-3To CMMBON'#'"', UCIIOJIB3YEMBIN B COLIMANIBHBIX ceTAX. OHH
UCIIOJIB3YIOTCS JJIS TOTO, YTOOBI MOJIH30BATEIN COLUATBHBIX CETEe MOTJIN JIETKO
HAWTH HY>KHBIA KOHTEHT. X3IITETH MOTYT UCIIOJIb30BATHCS /I 0003HAYCHUS
001IMX, TOAPOOHBIX U Y3KUX TEM.

KPI o3nauaet" kiroueBoii nmokazarenb 3pPEKTUBHOCTH " M1 OTHOCUTCS K TUITY
noka3zatenei 3¢ (HEeKTUBHOCTH, UCTIOIb3YEMBIX i1 0003HAYSHHSI TOTO, HACKOJIBKO
3¢ (HEeKTUBHO MAPKETUHIOBBIN IPOEKT, KOMIIAHUSI UM COTPYAHUK JIOCTUTAET CBOUX
ousnec-neneit. [Ipumepsr KPI BkiTtouatoT cHUKEHUE 3aTpaT, MaKCUMH3AIUIO
IpUOBLIN WIN yJIOBIETBOPEHHOCTh KIMEHTOB.

Xulosa va takliflar.

Yuqorida keltirilgan alohida jihatlar zamonaviy marketingning sohasida
ishlaatilatigan terminlar bolib, ular hagida to liq tushunchasini anglash korxonaga
ganchalik qulay va ixtisoslashish salohiyatiga yordam beradi , ya’ni ushbu
tushunchalar korxona faoliyatini asosiy mezonlariga moslashishini belgilab beradi
(iste’molchi va xizmat ko‘rsatuvchi o‘rtasidagi shaxsiy alogalarning o‘rnatilishi va
sifatli ma’lumot almashinuvi kabi mezonlar nazarda tutilgan). Shuning uchun ham
ushbu ko’rsatgichlarni deyarli barcha korxonalar (chakana savdo, turizm,
konsalting, bank, sug‘urta, xususiy klinikalar kabilar) da muvaffagiyatli
foydalanilib kelinmoqda.

Conclusions and suggestions.

The above separate aspects are terms that work in the field of modern
marketing, the understanding of which contributes to how favorable and specialized
The Enterprise is , that is, these concepts determine the adaptation of the
enterprise's activities to the main criteria (such criteria as the establishment of
personal ties between the consumer and the service provider and the exchange of
quality information are envisaged). That is why these indicators are successfully
used in almost all enterprises (such as retail, tourism, consulting, banking,
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insurance, private clinics).

BbIBOABI M NIpeIOKEHUs.

BoleynomsiHyTele  OTHEIbHBIE  aCNEKThl  SIBISIOTCS ~ TEpMUHAMU,
UCIOJIBb3YEMBIMU B 0OJACTH COBPEMEHHOTO MApKETHUHIA , MOJHOE IOHHMaHue
KOTOPBIX MOMOTAET MPEANPUATUIO MOHSTh, HACKOJIBKO OHM yJOOHBI M 00JaaroT
NOTEHUUAJIOM CHE[UAIM3alMU, T. €. ONPEICISIIOT aJalTalUilo0 ATUX MOHITHHA K
OCHOBHBIM KpUTEpUsIM (YHKIMOHMPOBAHUS Npeanpuatus (moapa3yMeBaroTCs
TaKhe KPUTEPUM, KaK YCTAHOBJICHHE JIMYHBIX CBA3EM MEXIy NOTpeOUTENEM U
MOCTABIIMKOM YCIyr U OOMEH KadyeCTBEHHOH HH(popmanueil). IMeHHO mosTtomy
JTAHHBIE MOKA3aTEIU YCIEIIHO UCIOJIb3YIOTCS MPAKTUYECKH Ha BCEX MPEIPUATUAX
(po3HHUYHas TOProwis, Typus3M, KoHcanTHHI, OaHKOBCKOE JEli0, CTPAaXOBaHUE,
YaCTHBIE KIIMHHUKH).
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