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Annotatsiya: Mazkur maqolada zamonaviy reclama vositasiga aylanishga
ulgurgan tadbirlar tushunchalari va ularning mazmuni hagida to xtalib o tamiz.
Bugungi kunda ko plab korxonlar o'z brend imijini yaxshilash va sodiq mijozlar
sonini oshirish magsadlarida turli xil PR tadbirlarini o'tkazadi. Magolada xozirda
kunda ragobatda ustunlish uchun PR tadbirlarni turlari va ularning tavsifi yoritilgan.
Shuningdek, event marketingda tadbirlarning ahamiyati keltirilgan.

Kalit so‘zlar: Konfrensiya, seminar, festival, ko rgazma, master-class,
Trening, Press konfrensiya.

Abstract: In this article, we will dwell on the concepts of events and their
content, which have already managed to become a modern reclamation tool. Today,
many enterprises hold various PR Events in order to improve their brand image and
increase the number of loyal customers. The article now covers the types of PR Events
and their description to excel in competition. Also listed is the importance of events
In event marketing.

Keywords: Conference, seminar, festival, exhibition, master class, training,
press conference.

Aunomauuﬂ: B Oannou cmamwve mbl ocmano8UMCA HA NOHAMUSAX U
CO0ePIAHCAHUU MEePONPUSMUL, KOMOpble YCNneau Cmams COBPEMEHHbIM CPeOCmEoM

peknamol. Ce200Hs MHO2Ue KOMNAHUU Npo8oodam pasiuunsvle PR-meponpusmus c
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Uenvbro yiayuuleHus UMUOICA CBOE2O 6peH0a U yeeiudeHus 4ucia J10AJ1bHblX KIIUEHMOE.
B cmamve paccmampueatromcesi 6uovl PR-meponpusmuii 01 0OMUHUPOBAHUSL 8
KOHKypeHmHOZZ 60pb6€ u ux onucanue. Taxowce ynomurnaemcs 6AsCHOCMb cobbimull 8
CO6meu1/7HOM MapKemMuUHee.

Knwuesvie cnosa: Kongepenyus, cemunap, Gecmusans, 6vlcmaska,
macmep-Kiacc, mperune, npecc-KoH@epeHyusl.

Kirish.

Jahon global bozoridagi shiddatli o‘zgarishlar sharoitida tashqi muhitning tez
o'zgarishi va korxonalar bozor faoliyatining murakkablashishi bilan biznes
jarayonlari, iste'molchilar ehtiyojlarini gondirish, har bir jabhada xizmat ko'rsatish
sifatini oshirish shu jumladan tadbirlar xilma xilligi doimiy ravishda o zgarib
bormoqda.

O‘zbekiston Respublikasida Qonunchilik palatasi tomonida gabul gilingan
“Reklama to'g'risi’dagi qonunda event tadbirlarni turlari ularning joriy etilish
to g risidagi asosiy talablarga alohida to xtalib o’tilgan. Yangi tahrirlangan gonuning
19, 21- moddalarida batafsil ma’lumot berilgan.

Introduction.

With the rapid change of the external environment in the conditions of severe
changes in the global global market and the complication of market activities of
enterprises, the variety of activities is constantly changing, including business
processes, meeting the needs of consumers, improving the quality of service on each
aspect.

The law on the “advertising barrier”adopted on the side of the legislative
chamber in the Republic of Uzbekistan specifically addresses the main requirements
for the introduction of event events. Further details are given in Articles 19, 21 of the
newly edited law.

BBenenmne.

B YCIIOBHAX CTPECMHUTCIIBHBIX U3MEHEHUIN BHEIIHEH CpCIhbI, CepBéBHBIX
npeoOpa3oBaHUii HA MHPOBOM PBIHKE M YCJIOXKHEHHUS PBIHOYHON MESITEIbHOCTH
HpC)IHpI/IHTI/Iﬁ MMOCTOSAHHO MCHSCTCS CIICKTP BHUAOB ACATCIIbHOCTH, BKIIIOYas Ou3Hec-
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MIPOIIECCHI, YIOBIETBOPEHUE MOTPEOHOCTEH MOTpeOuTEeNeH, MOBBIIIEHUE KauecTBa
O6CJIy>KI/IBaHI/I$I I10 BCCM HaAIIpaBJICHUAM.

3aKOH O «pEKJIIaMHOM Oaphepe», TPUHATHIA 3aKOHOAATEIBHOW MajaTou
PecniyObnuku Y30ekucTaH, KOHKPETHO OMPENENseT OCHOBHBIE TpeOOBaHUS K
mpoBeneHuo Mepornpustuid.  bornee monmpoOnas wHpOpManusi TpeacTaBlieHA B
cTathsax 19 u 21 0OHOBIEHHOT O 3aKOHA.

Tahlil va natijalar.

Tadbirlar, ularning magsadi, tuzilishi, va amalga oshirilishiga ko'ra turli xil
turlarga bo'linadi. Umuman olganda, tadbirlar quyidagi turlarga ajratilgan:

1. Formal tadbirlar: Rasmiy muhitda o'tkaziladigan tadbirlar bo'lib, ular
odatda anjomlar, shartlar va goidalar bilan bog'ligdir. Misollar: konferentsiyalar,
seminarlar, yig'ilishlar.

2. Norasmiy tadbirlar: Odamlar o'rtasida o'zaro mulogotni rag'batlantirish
magsadida o'tkaziladigan tadbirlar. Misollar: pikniklar, do'stlar bilan uchrashuvlar.

3. ljtimoiy tadbirlar: Ijtimoiy masalalar va muammolarni hal qilish,
javobgarlikni oshirish magsadida o'tkaziladigan tadbirlar. Misollar: savdo
yarmarkalari, xayriya tadbirlari

4. Madaniy tadbirlar: Madaniyat, san‘at va tarbiyani rivojlantirish magsadida
o'tkaziladigan tadbirlar. Misollar: konsertlar, festivallar, ko'rgazmalar.

Konferensiya — bu muayyan mavzu yoki sohada ishlov beradigan
mutaxassislar, tadgigotchilar va amaliyotchilar o'rtasida fikr almashish magsadida
o'tkaziladigan rasmiy yig'ilish. Ushbu tadbirda ishtirokchilar o'z ilmiy yoki amaliy
Ishlari hagida tagdimotlar o'tkazadilar, ma'ruzalarda ishtirok etadilar va savollar
beradilar. Konferensiyalar ko'pincha:

v' Magsad: ilmiy tadgigotlar, innovatsiyalar va yangi g'oyalar muhokama
qilish.

v" Ish tartibi: ma'ruza va panellardan iborat.

v' Ishtirokchilar: olimlar, tadgiqotchilar, mutaxassislar va giziggan

odamlardan iborat.

Beinyck xcypHana Ne-18 Yacme—-2_ AHeapsb —2025
296

——
| —



ISSN
MODERN EDUCATION AND DEVELOPMENT  3060-4567

Seminar — bu maxsus mavzu bo'yicha bilim va tajribalar almashish
magsadida o'tkaziladigan o'quv tadbiri. Seminarda odatda kichikroq guruhda
ishtirokchilar bo'ladi va ular faol mulogot giladi, savollar berish va fikr bildirish
imkoniyatiga ega. Seminarlar o'z ichiga olgan ba'zi xususiyatlar:

v" Magsad: muayyan mavzuda chuqur bilim berish va amaliy ko'nikmalarni
rivojlantirish.

v Ish tartibi: ishtirokchilar o'rtasida munozara va interaktiv mashg'ulotlar.

v Ishtirokchilar: o'quvchilar, mutaxassislar va giziggan odamlar.

Konsertlar — bu musiqiy ijro bayramlari bo'lib, san'atkorlar yoki guruhlar
jonli musiqani ijro etadilar. Ular turli janrlarda bo'lishi mumkin, misol uchun, klassik,
pop, rok, hip-hop va boshgalar. Konsertlar odatda katta maydonlarda, konsert
zallarida yoki ochig havoda o'tkaziladi. Ularning asosiy magsadi:

v" Musiga va san'atni namoyish etish.

v' Tomoshabinlar bilan birga bayram kayfiyatini shakllantirish.

Festivallar — bu ma'lum bir mavzu yoki madaniyat doirasida o'tkaziladigan
keng ko'lamli tadbirlar bo'lib, ko'pincha ko'plab san‘at va madaniyat shakllarini
birlashtiradi. Ular odatda bir necha kun davom etadi va turli tadbirlarni o'z ichiga
oladi, masalan, musigiy konsertlar, san'at ko'rgazmalari, ovqatlar tagdimotlari.
Festivallarning xususiyatlari:

v' Madaniy va ijtimoiy tajribalarni baham ko'rish.

v' Raqobat va ijodkorlikni rag'batlantirish.

Sport tadbirlari — bu sport musobaqgalari yoki jamoalar orasidagi o'yinlarni
0'z ichiga oladi. Ular professional yoki ommaviy sport darajasida o'tkazilishi mumkin.
Sport tadbirlarining asosiy magsadi:

v Jamoaviy yoki individual sportchilarning gobiliyatlarini namoyish etish.

v' Tomoshabinlar o'rtasida raqobat va gizigishni rag'batlantirish.

Yangi mahsulotlar tagdimoti — bu kompaniyalar yoki brendlar o'z yangi
mahsulotlarini yoki xizmatlarini tanishtirish uchun o'tkazadigan maxsus tadbir.
Ushbu tadbirlar odatda mijozlar, media vakillari, yoki biznes hamkorlar uchun
mo'ljallangan bo'lib, quyidagi magsadlarni ko'zlaydi:
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v' Mahsulotning afzalliklarini va noyob xususiyatlarini ta'kidlash.

v' Mijozlar va iste'molchilar bilan to'g'ridan-to'g'ri aloga o'rnatish.

v' Yangi mahsulotni bozorda muvaffagiyatli joriy qgilish.

Korporativ tadbirlar — bu kompaniya ichida yoki kompaniyaning
tashqarisida bo'lib o'tadigan tadbirlar bo'lib, ularning magsadi:

v' Xodimlar orasida jamoaviy ruhni kuchaytirish.

v" Hamkorlik va biznes alogalarini rivojlantirish.

v' Kompaniya brendini tanitish va marketing strategiyalarini amalga
oshirish.

Korporativ tadbirlar turli formatlarda bo'lishi mumkin, masalan, seminarlar,
treninglar, konferentsiyalar, yoki boshga ko'ngilochar tadbirlar. Ular tarmogni
kengaytirish, fikr almashish va yangi g'oyalarni rivojlantirish uchun muhim
hisoblanadi.

Ochilish marosimlari — bu yangi joylar, firmalar yoki mahsulotlar uchun
tantanali tarzda tashkil etilgan tadbirlar. Ularning magsadi:

v Yangi joyning ochilishini nishonlash va jamoatchilikka e'tibor garatish.

v' Mahsulot yoki xizmatlarning tagdimotini amalga oshirish.

v' Mijozlar, hamkorlar va boshga manfaatdor tomonlar bilan alogalarni
o'rnatish.

Ochilish marosimlari ko'pincha tematik dasturlar, gizigarli sahnalar va
mehmonlar ishtirokida o'tkaziladi.

Ko'rgazmalar — bu turli sohalarda yangi mahsulotlar va xizmatlarni
namoyish etish uchun tashkil etiladigan tadbirlar. Ular odatda:

v Iste'molchilar va biznes vakillariga yangi yangiliklarni ko'rsatish.

v" Ragobatchilar bilan tanishish va trendlardan xabardor bo'lish.

v' Mahsulot eskizlari, prototiplari va xizmatlarni to'liq ko'rsatish.

Ko'rgazmalarda firma yoki brendning stendlarini tashkil etib, ular o'z
mahsulotlarini vizual va interaktiv tarzda namoyish giladi.

Yarmarkalar — odatda xalgaro yoki mahalliy savdo tadbirlari bo'lib, ular bir

joyda turli xil mahsulotlar va xizmatlarni tagdim etadi. Ularning asosiy afzalliklari:
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v Ishbilarmonlik va ijtimoiy alogalarni rivojlantirish.

v" Qulay savdo sharoitlarini yaratish.

v' Maxsus takliflar va aktsiyalarni tagdim etish.

Yarmarkalar ko'pincha turli firmalar yoki brendlar o'rtasida raqobatni
kuchaytiradi va iste'molchilar uchun yagona savdo nuqtasi sifatida xizmat giladi.

Press konfrensiya — bu ommaviy axborot vositalari va jurnalistlar uchun
tashkil etilgan tadbir bo'lib, u erda tashkilotchilar o'zlarining muhim yangiliklari,
faoliyatlari yoki loyiha hagida ma'lumot berishadi. Press konfrensiyalarning
magsadlari:

v Yangi mahsulot yoki xizmatni e'lon gilish.

v" O'zaro alogalarni va muammolarni ochiq mulogot gilish.

v" Axborot vositalari bilan hamkorlikni mustahkamlash.

Tadbirda savollar-javob sessiyalari o'tkazilishi va ishtirokchilar olishlari
mumkin bo'lgan ma'lumotlar tagdim etiladi.

Seminar — bu o'zaro fikr almashinuvi, muhokama, va o'rganish jarayonini 0'z
ichiga olgan ilmiy yoki ta'limiy tadbirdir. Uning asosiy jihatlari:

v' Bir mavzuda mutaxassislar yoki ustozlar tomonidan ko'rsatmalar berish.

v Tashqi resurslardan ulanish va tajriba almashish.

v Ishtirokchilar orasida interaktiv muhokamalar olib borish.

Seminarlarda ko'pincha amaliy mashg'ulotlar, guruhlar bo'yicha ishlash va
yana ko'plab interaktiv faoliyatlar mavjud.

Trening — bu ma'lum bir ko'nikma yoki bilimlarni rivojlantirish uchun
mo'ljallangan o'qitish jarayonidir. Treningning magsadi:

v' Xodimlarning malakasini oshirish.

v' Shaxsiy va professional rivojlanishni ta'minlash.

v' Amaliy mashg'ulotlar va ko'nikmalarni o'rgatish.

Treninglar ko'pincha amaliy ishlar, workshoplar va ko'rsatmalar shaklida

o'tkaziladi.
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Master-klass — bu malakali mutaxassis yoki o'gituvchi tomonidan
o'tkaziladigan, ma'lum bir soha yoki ko'nikmaga urg'u beradigan dasturdir. Uning
Xususiyatlari:

v' Maxsus bilim yoki ko'nikmalarni o'rganish imkoniyati.

v' 0'ziga xos tajriba almashish.

v' Amaliy ish jarayonlarini o'rganish.

Master-klasslarda ishtirokchilar ko'pincha amaliyotga ko'proq e'tibor
berishadi va o'z bilimlarini chuqurlashtirish imkoniyatini olishadi.

Bu tadbirlarning har biri o'z magsadlariga va asosiy vazifalariga ega bo'lib,
ular ta'lim va professional rivojlanish jarayonlarida muhim rol o'ynaydi.

Analysis and results.

Events are divided into different types according to their purpose, structure,
and implementation. In general, events are classified into the following types:

1. Formal events: are events held in a formal environment that are usually
associated with items, terms and conditions. Examples: conferences, seminars,
meetings.

2. Informal events: events held in order to encourage interaction between
people. Examples: picnics, meetings with friends.

3. Social events: activities aimed at solving social issues and problems,
increasing responsibility. Examples: trade fairs, charity events

4. Cultural events: events held with the aim of developing culture, art and
education. Examples: concerts, festivals, exhibitions.

Conference - a formal meeting held for the purpose of exchanging ideas
between professionals, researchers, and practitioners who process a particular subject
or field. In this event, participants present presentations about their scientific or
practical work, participate in lectures and ask questions. Conferences often include:

v" Obijective: to discuss scientific research, innovation and new ideas.

v" Order of work: consists of lectures and panels.

v Participants: scientists, researchers, specialists and interested people.
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Seminar - an educational event aimed at exchanging knowledge and
experiences on a special topic. The workshop usually has participants in a smaller
group, and they actively communicate, have the opportunity to ask questions and
comment. Some of the features that seminars include:

v" Purpose: to give in-depth knowledge of a particular subject and develop
practical skills.

v" Mode of work: discussion and interactive activities between participants.

v Participants: readers, professionals and interested people.

Concerts - musical performance celebrations where artists or groups perform
live music. They can be in different genres, for example, classic, pop, rock, hip hop,
etc. Concerts are usually held in large spaces, concert halls, or outdoors. Their main
purpose:

v" Show music and art.

v' To form a festive mood together with the audience.

Festivals - large-scale events within a particular theme or culture, often
combining many forms of art and culture. They usually last several days and include
various events, such as musical concerts, art exhibitions, food presentations. Features
of festivals:

v Sharing cultural and social experiences.

v/ Stimulate competition and creativity.

Sporting events include sporting events or matches between teams. They can
be held at the professional or mass sports level. The main purpose of sports events:

v' Show the abilities of team or individual athletes.

v/ Stimulate competition and interest among the audience.

Presentation of new products - a special event that companies or brands
hold to introduce their new products or services. These events are usually designed
for customers, media representatives, or business partners, with the following goals:

v" Highlight the advantages and unique properties of the product.

v Establish direct contact with customers and consumers.

v' The successful introduction of a new product in the market.
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Corporate events - events that take place inside a company or outside a

company, with the goal of:

v Strengthening the collective spirit among the employees of the studio.

v" Development of cooperation and business relations.

v"Introducing the company's brand and implementing marketing strategies.

Corporate events can come in a variety of formats, such as seminars, trainings,
conferences, or other entertainment events. They are considered important for
network expansion, brainstorming, and developing new ideas.

Opening ceremonies - solemnly organized events for new venues, firms or
products. Their purpose:

v' Celebrating the opening of a new place and focusing on the public.

v" Implementation of the presentation of products or services.

v Establish contacts with customers, partners and other interested parties.

Opening ceremonies are often themed programs, fun scenes, and guest
appearances.

Exhibitions - events organized to showcase new products and services in
various fields. They are usually:

v" Show new innovations to consumers and business representatives.

v' Meet competitors and be aware of trends

v' Complete rendering of product sketches, prototypes and services.

At exhibitions, they organize the stands of a firm or brand, which display their
products visually and interactively.

Fairs - usually International or local trade events that provide a wide variety
of products and services in the same location. Their main advantages:

v" Development of business and social ties.

v' Creating favorable trading conditions.

v" Submission of Special Offers and promotions.

Fairs often increase competition between different firms or brands and serve

as a single selling point for consumers.
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Press confession - an event for media and journalists, where organizers
provide information about their significant news, activities, or project. Objectives of
Press confressions:

v" To announce a new product or service.

v" Open communication of interactions and problems.

v Strengthening cooperation with the media.

The event will feature question-and-answer sessions and provide information
that participants can receive.

Seminar - a scientific or educational event that involves the exchange of
Ideas, discussion, and learning process. Its main aspects:

v' Give instructions by experts or mentors in a subject.

v" Connect from external resources and exchange experiences.

v" To conduct interactive discussions among the participants.

Workshops often include hands-on activities, group work, and many more
interactive activities.

Training a training process designed to develop a certain skill or knowledge.
Purpose of training:

v" Improve the skills of employees.

v' Ensuring personal and professional development.

v' Teaching practical classes and skills.

Trainings are often held in the form of practical work, workshops and
instructions.

Master class - a program conducted by a qualified professional or teacher,
with an emphasis on a particular field or skill. Its characteristics:

v' The opportunity to learn special knowledge or skills.

v" To share a unique experience.

v Study of practical work processes.

In Master classes, participants often pay more attention to practice and get the

opportunity to deepen their knowledge.
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Each of these activities has its own goals and main tasks, which play an

important role in the processes of education and professional development.
AHaJu3 U pe3yJbTaThl.

Meponpusitus OensaTcs Ha pa3Hble BUIbI B 3aBUCUMOCTH OT UX Ha3HAYEHUS,
CTPYKTYpPBI U OCYLIECTBIIEHUS. B 11€710M MEPOIIPUATHS AENATCSA HA CIAEAYIOLINE BUBI:

1. ®opmanbHbIE MEPONPHUATHSI: OTO MEPONPUATHS, NIPOBOJUMBIE B
dbopmanbHON 00CTaHOBKE, KOTOPBhIE OOBIYHO CBSI3aHBI C 000PY/I0BAHUEM, YCIOBUAMHU
u npaBuwiamu. [Ipumepsl: KoHpEpeHIIUU, CEMUHAPbI, COOpaHusl.

2. HedopmanbHbie MeponpuaTHs: MEPONPUSTHS, MPOBOAMMBIE C UENbIO
MOOILIPEHUS] B3aUMOJECUCTBUS MEXAY TOAbMHU. [IpHMepbl: NUKHUKH, BCTPEUYU C
IPY3bSIMH.

3. OOuiecTBEHHBIE MEPOMPUITHS: MEPONPHUSITHS, MPOBOJUMBIE C IIEIBIO
pELIEHUs] COIUAIBHBIX BOMPOCOB M TMPOOJIEM, TOBBIIIEHUS OTBETCTBEHHOCTH.
[Ipumepsl: spMapku, 6J1arOTBOPUTETHHBIE MEPOTIPUSITHS

4. KynbTypHblE MEPONPUATUSA: MEPONPHUATHS, IPOBOJUMBIE C LEJIBIO
pa3BUTHS KYJIbTYphl, UICKyCCTBa U BocnuTaHus. [Ipumepbl: KOHLIEPTHI, dhecTUBaIH,
BBICTABKHU.

Kondepenuus — 310 opunmaibsHoe coOpanue, NpOBOAUMOE C LIEIbI0 0OMEHa
MHEHUSAMH MEXAY dKCIEPTaAMH, UCCIIEIOBATENSIMU U IPAKTUKAMH, paOOTAIOIMMU B
OIpEACICHHOW TeMe Win obnactu. Ha 3ToM MeponpusiTUM Y4YacTHHKU MPOBOIAT
MIPE3EHTALMU O CBOEH HAYYHON WM NPAKTUYECKON paboTe, yHacTBYIOT B JIEKIUAX U
3agatoT Bonpockl. Kondepenimu yacro:

v' Ilenb: 00CYyKICHHE HAYIHBIX UCCIICTIOBAHUM, HHHOBAIMIA M HOBBIX HIEH.

v' PexuM paboThI: COCTOUT U3 JIEKIMI M IaHEIEH.

v' AA COCTOUT M3 Yy4YaCTHHMKOB: yYEHBIX, MCCIIEIOBATENIEH, DKCIIEPTOB U
3aMHTEPECOBAHHBIX JIHII.

CeMuHap — 3T0 00pa3oBaTelbHOE MEPONPUATHE, MPOBOAUMOE C IIENbIO
oOMEHa 3HAHMSIMHU M OIBITOM IO ompeaesneHHod Teme. Ha cemuHape 0OBIYHO

MPUCYTCTBYET HEOONbIlas Tpynna y4aCTHUKOB, U OHU aKTUBHO OOIIAIOTCS, MOTYT
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3a/1aBaTh BOMPOCHI M OCTABIISITH OT3bIBBL. HEKOTOpHIE (PYHKITNH, KOTOPHIE BKIIOYAIOT
CEMHHAPBI:

v’ A 1uenb: nath ryOOKHE 3HAHUS MO ONPEICICHHONW TEME U Pa3BHThH
NPAaKTHYECKHE HABBIKU.

v' Pexum pabotel: OOCYXIEHHE W HMHTEPAKTUBHBIC 3aHATHS MEXIY
y4aCTHUKaMU.

v' A yYaCTHHUKH: YUTATEIH, CIECIUATUCTHI K 3aHHTEPECOBAHHBIE JIHIIA.

KoHuepThl - 3TO My3bIKaJbHbIE ()ECTHUBAIHM, Ha KOTOPBIX AapTUCTBHI WU
TPYIIBI UCTIOTHSIOT KUBYIO MY3bIKy. OHU MOTYT OBITh Pa3HBIX KAHPOB, HATIPUMED,
KJIACCHKA, TIOM, POK, XHUI-XOM U T. . KoHIEepThl 00BIYHO MPOBOAATCA HA OOJIBIINAX
IUIOMIA/IAX, B KOHIIEPTHBIX 3alax WM Ha OTKPHITOM Bo3ayxe. MX OCHOBHOE
Ha3HauEHUeE:

v’ My3bIKa U UCKYCCTBO.

v' A BMmecTe O 3puTensiMu (GOpMHUPOBATH MPa3THHIHOE HACTPOCHHE.

@®ecTBaIM — 3TO KPYNMHOMACIITaOHbIE MEPOIPUATHS, MPOBOJUMBIC B
paMKax OIpeeIeHHON TeMbI U KYJIbTYpbI, YaCTO COYETaloIINe B ce0e MHOXKECTBO
¢dopM nckyccTBa U KynbTypbl. OOBIYHO OHM JJISATCS HECKOJIBKO JTHEH U BKIJIIOYAIOT B
ceOs  pa3nuuyHble  MEPONPUATHSA, TaKWe KaK  MY3bIKaJbHBIE  KOHIIEPTHI,
XYJ0’KECTBEHHbIE BHICTABKH, Mpe3eHTaIH e/1bl. OCOOEHHOCTH (pecTUBAJIEH:

v Jlenurech KyJAbTYPHBIM U COIUATBHBIM OIBITOM.

v TloompeHre KOHKYPEHIIMH ¥ TBOPYECTRA.

CnopTuBHbIE MepPONPUATUS-ITO CHOPTHUBHBIE COPEBHOBAHHS WM WUIPHI
Mex 1y KoMangamMu. OHU MOTYT ITPOBOAUTHCS HA MPOQPECCHOHATBHOM UM MAaCCOBOM
CHOPTUBHOM ypoBHE. OCHOBHAs 11€J1b CIIOPTUBHBIX MEPONPUATU:

v\ JIEMOHCTpAIUsl CIIOCOOHOCTEH KOMAHIHBIX WM WHIMBUIYATbHBIX
CIIOPTCMEHOB.

v TOOIIPATH KOHKYPEHIIUIO U HHTEPEC CPEIIH 3PUTEIIEH.

Ilpe3eHTanusi HOBBIX HPOAYKTOB — JTO CIEIHAJIbLHOE MEPOIpHUATHE,

KOTOpOC KOMIITAHHH WJIH 6peHJIBI IMpOBOAAT JJIA MTPE3CHTAOINHN CBOMX HOBBIX
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MPOJIYKTOB WM YCIYT. DTU MEPONPUITHS OOBIYHO MpEeAHA3HAUYCHBI JIJIs1 KIMEHTOB,
npeacrasurenieil CMU wim 1e10BbIX MApTHEPOB U MPECIEAYIOT CICAYIOUIUE LETH:

v' TloguepKHYTb JOCTOMHCTBA U YHHKAIbHBIE CBOMCTBA IIPOLYKTA.

v' YCTaHOBUTH NPAMOM KOHTAKT C KIIMEHTAMH U IIOTPEOUTEIAMH.

v' VcmenHoe BHEAPEHHE HOBOIO IPOIYKTa Ha PHIHOK.

KopnoparuBHble MepoONpPUATHS — 3TO MEPONPHUATHUS, IPOBOAUMBIE

BHYTPHU KOMITAHUM WJIM 32 €€ MPEAeIaMu, LEIbI0 KOTOPIX SBIISETCS:

V' VkpemieHre KOMaHIHOTO AyXa CPEIu COTPYIHHUKOB.

v' Pa3BuBaTh COTPYIHHYECTBO U JEIOBBIE OTHOIICHHSI.

v' Ilponsuwxenne OpeHZa KOMIAHMHM M pealu3alys MapKETHHIOBBIX
CTpaTETUil.

KopnopaTtuBHbIe MEPOTIPUSATHS MOTYT MPOBOJAUTHCS B PA3TUIHBIX (hopMaTax,
TaKMX KaK CEMHUHApbhl, TPEHUHTH, KOHGEPEHIMH, WIH APYTHE pa3BICKATEIbHBIC
Mepornpusatus. OHH CUMTAIOTCS BAXXHBIMU JJIS HETBOPKHHTa, OOMEHa HWACIMH |
Pa3BUTHUS HOBBIX UJIEH.

LlepeMOHNH OTKPBITUA-3TO TOPKECTBEHHO OPraHU30BAHHBIE MEPOIPUITHUS
JUTSI HOBBIX MeCT, (pupM Wi mpoaykToB. UX 1enb:

v' A 4T00BI OTHpPA3JHOBATH OTKPHITHE HOBOIO MECTa M IPUBIEYD
BHMMaHHE OOIIECTBEHHOCTH.

v' OCyIIECTBIATH IPE3EHTALIUIO MPOAYKIIUHM I YCIIYT.

v'  HanaxuBaiiTe OTHOLICHHS C KIMEHTAMM, I[ApTHEpAMH M IPYTHMH
3aMHTEPECOBAHHBIMU CTOPOHAMM.

LlepemoHMHM  OTKpBITHSI  4YacTO  COINPOBOXKIAKTCS  TEMAaTHUYECKUMU
MIPOrpaMMaMU, UHTEPECHBIMU CLIEHAMU U YYACTHUEM TFOCTEH.

BricTaBKHM — 3TO MEPOIIPUATUS, OPTaHU30BAHHBIE JJIS1 JEMOHCTPALIMU HOBBIX
MPOJYKTOB U YCIYT B Pa3NUYHBIX OoTpacisiXx. OHU 0OBIYHO:

v' Tloka3blBaTh HOBBIE HOBOCTH IIOTPEOMTENAM W MPEICTABUTEISAM
Ou3Heca.

v' A 3HaKOMBTECH C KOHKYPEHTAMU M OYAbTE B KYpCE TEHICHIINIA.

v' TlonHas 1eMOHCTpALUs 3CKU30B IIPOAYKTOB, IIPOTOTHUIIOB H YCIIT.
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CoznaBast creHapl (pupMbl uiau OpeHJa Ha BBICTABKaxX, OHU BU3YaJIbHO U
MHTEPAKTUBHO JEMOHCTPUPYIOT CBOIO MTPOIYKLIHUIO.

Spmapku — 3TO, KaK NPaBHIO, MEKIYHAPOAHbIE WM MECTHbIE TOPTOBBIE
MEPOIIPUATHS, IPEJIArAOIINE IIUPOKUI CIIEKTP IMTPOJYKTOB U YCIYT B OJJHOM MECTE.
NX OCHOBHBIE TPEUMYILIECTBA:

v’ PasBuTHe JIEIOBBIX M COIMAIBHBIX CBS3CH.

v Cosmanue OJaronpusTHBIX YCIOBHI TOPTOBIIH.

v [IpenocraBnenune cnenranbHbIX NPEATIOKECHUN U AKIUN.

SpMapku 4acTO YCWIMBAIOT KOHKYPEHIIMIO MEXIY pa3IMyHbIMU (prupmMamu
Wi OpeHaMu U CITy>KaT €IMHCTBEHHON TOUKOM MPOJIaXKu JJisl MOTpeOUuTene.

IIpecc-koH(pepeHUMA-3TO MEPONPUITHE, OPraHU30BAHHOE JUISI CPENCTB
MaccoBOM MH(GOPMAIIUU U )KYPHAIUCTOB, HA KOTOPOM OPraHU3aTOPbl PacCKa3bIBAIOT
O CBOMX BaXHBIX HOBOCTSX, MEPONPHUATHAX WIM Mpoekrax. Llemn mpecc-
KOH(EpeHIINA:

v' AHOHCHPOBATH HOBBIN MPOIYKT HITH YCIIYTY.

v OTKPBITO COOOMIAThH O B3AaUMOIEHCTBHSIX U MPOOIEMax.

v VKperieHre COTpYIHUYECTBA CO CPEACTBAMH MaCCOBOM HH(OPMAIIUH.

Ha wMepomnpusitTun mnpoBOJATCS CECCHMM BOIPOCOB U OTBETOB, a TaKXKe
npenocTaBisieTcss nHpopmanus, KOTOPYIO YYaCTHUKU MOTYT MOJTYYHUTb.

CeMuHap-3TO Hay4yHOE€ WIM O0pa30oBaTENbHOE MEPONPUATHE, KOTOpPOE
BKJIIOYAeT B ce0s OOMEH MHEHHUAMH, OOCyxAeHue, U mpouecc oOydeHus. Ero
OCHOBHBIE aCIEKTHI:

v' JlaBaTh pEKOMEHIAIMH SKCIICPTOB MM HACTABHUKOB T10 MIPEIMETY.

v TloakiaroueHue ¥ OOMEH OIBITOM C BHEIIHUX PECYPCOB.

v' A mpoBejieHHE HHTEPAKTUBHBIX JUCKYCCHI MKy YIaCTHUKAMH.

CeMuHapbl 4acTO BKJIIOYAIOT MPAKTUUYECKHUE 3aHATHSL, TPYNIOBYIO paboTy U
MHOTHE JPYrMe€ UHTEPAKTUBHBIE MEPOIPUITHS.

OOy4eHue-3TO Tporecc OO0y4YeHMs], IpeIHA3HAYEHHBIH I PpPa3BUTHS
OIpECIICHHOI0 HaBblKa WK 3HaHus. Llenb o0yuenus:

v’ TloBbllieHrE KBATH(UKAIINY TTEPCOHATIA.
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v' OGecneunTh IMYHOE U MPOPECCHOHATBHOE Pa3BUTHE.

v TlpakTudeckue 3aHATHS U 00ydIeHUE HABBIKAM.

TpenuHrn 9acTo mMpOBOAATCS B (PopMe MPAKTUYECKHUX 3aHITHH, MacTep-
KJIAaCCOB Y HHCTPYKIIMH.

Macrep-kitacc — 23TO TporpamMma, MPOBOAMMAS KBaTU(UIIUPOBAHHBIM
CIICHHUAJINCTOM HJIH IIPCIIOAaBaTCIICM C YIIOPOM HAa KOHKPCTHYIO O6J'IaCTI> HNJIN HAaBBIK.
Ero ocobennoctu:

v" B03MOXKHOCTB IIPHOOPETEHHS CIENUATLHBIX 3HAHUN WK YMEHUIA.

v HOIIGJ'II/ITBCH CBOMUM YHHKAJIbHBIM OIIBITOM.

v' V3ydyeHne MpakTHUECKUX PabOYMX MPOIECCOB.

Ha MaCTCp-KJIaCCax YYaCTHHKH YaCTO INISIE COCpCAOTAaUYUBAIOTCA Ha
IMPAaKTHUKC U ITOJTY4atOT BO3MOKHOCTb erIy6I/ITB CBOH 3HAHUHAI.

Ka;xz[aﬂ N3 3TUX MCP UMCCT CBOM LCJIN 1 OCHOBHBIC 3a/1a4M, KOTOPBIC UT'PAIOT
BaKHYIO POJIb B IIpoiieccax 00y4eHus: U mpodhecCuOHATBHOTO Pa3BUTHA.

Ilousitust B COBPCMCHHOM MAPKCTUHI'C, KOTOPBLIC MBI 4YaCTO CJIBINIMM B
HOBCCIIHGBHOﬁ KHU3HH, HO HC IIOHUMACM HX IIOJIHOI'O 3HAYCHHA, CICAYIOIMINC:

Xulosa va takliflar.

Yugorida keltirilgan har bir tadbirlar zamonaviy marketingning sohasidakeng
ishlatiladi, ular hagida to'lig tushunchasini anglash korxonaga ganchalik qulay va
ixtisoslashish salohiyatiga yordam beradi , ya’ni ushbu tadbirlar yordamida
korxonalar gisga muddat ichida o'z brend imijini yaratadi sodig mijozlarga
habardorligini ta'minlaydi va albatta raqobatchi firmalardan ustunlikka erishadi.

Bundan tashqari, xarajatlarni tejash va resurslarni samarali tagsimlash ham
aynan event marketing tomonidan amalga oshiradi. Tadbirlarni turlari korxona
missiyasidan kelib chiggan holda tanlab, unga mos vositalardan foydalanishadi.

Conclusions and suggestions.

Each of the above events is used in the field of modern marketing, the
understanding of which fully contributes to how convenient and specialized potential

the enterprise is , that is, with the help of these events, enterprises create their own
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brand image in a short period of time, ensuring awareness of loyal customers and, of
course, gaining superiority over competing firms.

In addition, cost savings and efficient resource allocation are also carried out
precisely by event marketing. The types of events are selected based on the mission
of the enterprise and use suitable tools for it.

BriBoAbI U NIpeAJIOKEHH .

Kaxnoe wu3 BBIIIENEPEUUCICHHBIX MEPONPUSATHN HCIOIB3yeTcs B cdepe
COBPEMEHHOI'0O MApPKETHHIa, MOHUMaHUE KOTOPOro B MOJHON Mepe CHOCOOCTBYET
TOMY, HACKOJbKO YI[O6HBIM N CICOHUAIIM3UPOBAHHLIM  ABJISICTCA IMOTCHIIHAJI
npeanpuiaTus. To ecTh ¢ HOMOIIBIO ATUX MEPOIPUATUN HPEATPUATHUS CO34AI0T CBOU
COOCTBEHHBI UMUK OpeHJa 3a KOPOTKUHM MPOMEKYTOK BPEMEHH, oOecreduBas
Y3HaBaCMOCTb cpean IIOCTOSSHHBIX  KIIMCHTOB U, KOHC€YHO XK€, rnojryvdas
MPEUMYILECTBO Mepe] KOHKYPUPYIOUTUMH (prupMamu.

Kpome Toro, uWMEHHO ¢ TIOMONIbIO COOBITHMHOTO  MapKETHWHTA
OCYIIECTBIISIETCS. SKOHOMUS CpPeICTB U d(PPEKTUBHOE pacIpeiesieHue PeCcypcoB.
Tunsl MepOHpI/IHTI/Iﬁ BI>I6I/IpaIOTCSI B 3aBHCHMOCTH OT MHUCCHUU IIPCAIIPUATHA U
MMoAXOaAmMUX OJIs1 HEIO MHCTPYMCHTOB.
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